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Via BigStockPhoto, by AndreyPopoviInclusive marketing is often defined in the industry as the process of creating content that reflects diverse communities. When inclusive marketing efforts fall flat in creative promotions, the results are evident to our target audiences, and we must react as brands if we haven’t been proactive in becoming aware of and
utilizing the six principles of inclusive marketing.Equally, when inclusive marketing efforts fall flat in culture and recruitment efforts, employers must react. How? From a human resources (HR) and culture standpoint, it’s just as important that inclusive marketing principles are applied in your recruitment efforts, day-to-day management, leadership
techniques, programming, and beyond.When creative and managerial efforts don’t reflect or apply to the real world that includes diverse communities, company cultures suffer. Individuals, teams, and growth suffers. As we consider the principles of inclusive marketing, we must take into account how we are applying them to our culture and onboarding
efforts to create more inclusive work environments.Salesforce defines the six principles of inclusive marketing as:Start with toneBe intentional with language Have you ever visited a service provider and had the feeling that they cannot cater to what you need? They could be missing the size, color, or infrastructure you need, or use a language you do not
understand. Did you feel inclined to make a purchase? Exactly, While the use of inclusive designs is not new, it has grown tremendously in the recent past. Professionals across all industries are increasingly creating products, services, and experiences that are truly inclusive. Inclusive design is a concept that recognizes the many different needs of people
and accommodates them in ways that are practical and workable. It is about more than just making products or spaces accessible for everyone, but also creating an experience that can be enjoyed by all. Inclusive design is a philosophy that considers the needs of all users in the process of designing products, services, and environments and helps create
systems that are inclusive by nature. The 7 Principles of Inclusive Design are Universal Design, Affordability, Accessibility, Flexibility, Customizability, Durability, and Low-Tech Solutions. An inclusive design can be used by people of differing abilities, diversities, and perspectives. Creating such a design requires one to understand human diversity and
their common pain points. It involves interactions with a wide range of human diversity so as to craft something that caters to these varying needs. It is as creative a process as it is challenging. Inclusive designs can be physical, which allows access for everyone including those who are physically challenged. The designs can also be in the corporate or
digital environments when information is accessible to all. The Paciello Group has been credited with creating the 7 principles of inclusive design. These principles help industries to create environments, products, and services that can be used by as many people as possible without adaptation. Inclusive designs are also be referred to as universal designs.
This principle states that the company should provide comparable experiences to all people. This means that everyone should be able to use the product or service or experience to achieve intended results in a way that suits them. All this without undermining the quality of what they are getting. It is understood that human beings are extremely diverse.
This means that they’d have diverse opinions, approaches to solving issues, and choices that may not always be similar. As such, the product, service, or experience should offer comparable efficiency, quality, and value. For example, if a company releases a newsletter to its customers, it should provide a range of alternatives. This means that it could give
audio of the information contained therein, sign language if there is a video in it, and a transcript. The information in the audio, sign language, and transcript should be the same or bear the same message. When it comes to ergonomic features, something like closed captions makes a video accessible. The captions should be synchronized with the video.
The features can also allow customization such as color-coding. It is also essential that ergonomic features can be repositioned to make them comfortable for all. Companies should always consider the different situations human beings can be in when using their product. The product or service should still give the intended value to the user regardless of
the circumstance they are in. The truth is that there are different classes of people who will use your product or engage your service. This wide range of users includes experienced users, first-time users, and even users under pressure. It could also include users with disabilities. The specific situation that a user is in can easily affect how they interact
with what you are offering. As such, the product or service should be designed in a way that makes it easy for everyone to use it as intended and still get the results needed. If you are providing video content that is likely to be consumed on the go, you can provide alternatives. For example, you can make it automatic that when the sound is switched off,
closed captions appear on the screen. This ensures that the user still understands what’s going on in the video despite having it on mute. Simply put, companies should be consistent in the application of familiar conventions. This means that they can use well-established patterns in their products, services, or experiences. It means that the people who use
that product or service should be able to do so, again and again, the same way over time and still get the intended value. This also advocates for consistency in design patterns, labeling, text alternatives, language, formats, etc. If thinking about creating a website, its architecture should be consistent across the pages. The company should ensure that its
patrons are in control. This means that the patrons should be able to access what they need and interact with the product in a manner that pleases them. For example, products such as browsers allow users to customize the theme, colors, and sizes, etc. of their platform. Similarly, the user experience should be enhanced such that the person is in control
and can set their preferences. Most mobile devices with a touch option have a pinch-to-zoom feature. This allows users to simply pinch on the screen to zoom out or in according to their preference. The zoom function keeps the integrity of the object of focus and doesn’t distort it based on this gesture. While the infinite scrolling feature is so handy on
mobile devices, it can be a nuisance to anyone using a keyboard to navigate. This is because the constant stream of new content hinders their progress. Therefore, keyboard users can have the “See More” feature instead of the infinite scroll feature. This allows them to control what they want to see. Give consumers the ability to choose between different
options when it comes to completing tasks. This is especially so when dealing with non-standard or complex tasks. There are often many ways of completing a task. As such, there always have to be alternatives for task completion. One cannot assume to know anyone’s preferred way of accomplishing a goal. The alternatives should give room for people’s
preferences and circumstances. Mobile phones give plenty of choices to consumers. For example, one can delete an undesirable piece of content with one swipe. In other circumstances, the consumer can click on the edit button then select what they’d like to delete. iOS mail has such choices. There are varied ways of presenting data to users. For
example, the data can be presented in tables, infographics, charts, graphs, etc. during the data transformation process. This representation covers the preferences of most data users. Additionally, it is more useful to many compared to presenting it in one chunk of content. The content and its layout should prioritize the core information, features, and
tasks. There are cases where users have found it difficult to understand what an interface is all about. This is because the vital information is not clearly communicated from the onset. The truth is that an application may have to provide a lot of information about its functionality. However, since people can only focus on one thing at a time, it is best to
communicate the core functions first. Once that is communicated, the features can be explained followed by general content on other functionalities. For example, an email platform’s function is to read incoming emails and to send out emails. As such, you will find that the compose button is visible at all times, especially when using one of the main mail
platforms. Additionally, the inbox list is prioritized over other folders. Other features that are secondary to the platform’s use such as the spam folder or how to tag folders are not prominently displayed as they are not core functions. However, these can still be accessed when the user wants to explore at their preferred time. What is the value of the
product’s features? How do these features help in improving the user experience for the diverse audience? Every feature of a product or service should enhance the user experience by giving alternative ways to interact with what is on offer. Features such as camera, geolocation, voice assist, or vibration APIs are often integrated with devices to enhance
user experience. Something like the vibration API makes it easier for the hearing impaired to know when a notification comes in on their mobile device. Geolocation API enhances the experience for those with mobility impairment. Voice commands help users to control the output of a device such as a TV. This enhances the user experience for people who
struggle with the TV’s interface. Features such as “Show Password” make it easier for users to verify the information that they have input. This eliminates instances of passwords typed in error and the user doesn’t know what was typed in error. Other features such as security questions or touch identification help users to access password-protected
features even if they cannot remember their password. It is essential for teams to integrate the principles of inclusive design right from the beginning. This allows the stakeholders to understand who they are making the product for and how the intended audience will use the product. The team can write down the different personas and their user stories
and conduct research. Armed with research, teams can build prototypes that support the various needs of the consumers of their product. It is no longer just about compliance with set standards; it is about making products accessible and usable by everyone. Acodez IT Solutions is a web design company in India offering all kinds of web design solutions
ranging from carousel sites to the ultra-modern sites that only a few of the multi giants have got. We are also an SEO agency based in India offering all kinds of SEO and inbound marketing solutions to our clients. For more details, you can visit our website or contact us. It’s 2022, and diversity, equity, and inclusion are at the forefront of the minds of
marketers and customers alike. In fact, 70% of audiences respond well to DEI in marketing. One thing’s clear: People want to feel welcomed, valued, and a sense of belonging both as employees and as customers. So, what steps can you take to be more inclusive in your marketing? Lisa Konecke of Inclusion Ally, LLC joined AMA Madison’s Craft
Marketing event on September 26th to answer this question. In her presentation, she guided marketers through the world of inclusive marketing and how to create a sense of belonging for everyone by elevating, representing, and welcoming different identities through content and action. Let’s dive into the six strategies Lisa shared that you can put into
action now. Plus, read to the end for a list of questions to ask your brand for all 5 of the senses. But First, What is Inclusive Marketing? At its core, inclusive marketing is about creating content that reflects the diverse communities your organization serves. These efforts should work to decrease biases and elevate the stories and voices of people who have
been historically underrepresented or marginalized. When done right, inclusive marketing can deepen connections with customers, build employee satisfaction, and lead positive change. Lisa said it best: You truly have the ability to change the world, lives, and behaviors. She then laid out the six inclusive marketing principles that marketers need to
know: 6 Inclusive Marketing Principles 1. Start with Tone Tone refers to the characteristic, style, or sentiment of your content. To ensure you're conveying a respectful tone, carefully consider your intended topic, message, subject, and impact. Before diving deep into your content’s creation, however, you may want to consult different perspectives. They
may be able to pick up on concerns you didn’t think of. Lisa’s Example: When starting a presentation or even introducing yourself, instead of saying, “I'm Lisa, and I'm from Madison, Wisconsin,” you could say, “I'm Lisa, and I'm from the Land of the Ho-Chunk Nation in Madison, Wisconsin.” Doing so sets a respectful tone and precedent for the
interaction. It may even start important conversations. 2. Be Intentional with Language Language is the phrases, symbols, metaphors, and words you use when you describe something. It can create a deeper understanding and build relationships or tear them down and create misunderstanding. As a result, take the time to consider every aspect of your
words and their placement. Lisa’s Example: Shift your greetings. Instead of saying, “Hello, Ladies and Gentlemen,” say, “Hello, friends/individuals.” 3. Ensure Representation Representation is defined as the visibility of a variety of identities in your content, whether it’s a video, story, or image. There’s no better way to help your audience feel empowered
and seen than to let them see themselves reflected in your content. When gathering speakers for an event or models for a photoshoot, ask yourself, “Are these choices uplifting diverse voices?” Ideally, you want to consider intersectionality, a concept coined by Kimberlé Crenshaw that is the acknowledgement that the overlapping of various social
identities and experiences like gender, race, sexuality, disability, and class contributes to the type of systemic oppression and discrimination experienced by a person. Lisa’s Example: When selecting an intersectional photo for your website, you could choose a photo of a black man doing American Sign Language. By doing so, you would be representing
two different social identities and experiences that are historically underrepresented. 4. Consider Context Context refers to the circumstances that make up your content. It could mean the order and hierarchy of the subjects or the cultural or historical influences behind it. For example, when you search for a photo of a manager and an employee, you’ll
often find a picture with a male employee standing above a female one, implying a specific power dynamic. Look for opportunities that are both diverse but also consider the contextual implications of the hierarchy and order presented. 5. Avoid Appropriation Appropriation refers to taking or using an aspect of a minority culture without honoring or
understanding its meaning. Taking inspiration from cultures and traditions of a culture we are not a part of can be very harmful but is subjective and sensitive as well. To ensure you're leading with respect, you should learn about the culture, seek guidance and honor diverse opinions, and be mindful of historical context. Lisa suggested checking out the
media reference guide by GLAAD for a fantastic resource for respecting other cultures and more. 6. Counter-Stereotype A powerful way marketers can change the world around them is to counter-sterotype, or go against a standardized stereotypical image that puts forth an oversimplified opinion, uncritical judgment, or prejudiced attitude. Actively look
for images that shatter common stereotypes. This is a prime opportunity to enhance representation, too. 1. Sight: Is your brand’s website accessible? 70% of websites aren’t accessible even though 1 of 5 people report living with a disability, Lisa shared. To begin your accessibility journey, you can: Start adding alt text descriptions for images and
graphics. Add an accessibility disclaimer at the beginning of each document or presentation you produce. This way, people in your audience living with disabilities will have a point of contact for assistance if they have problems reading or accessing your content. Use fonts and colors that are most readable. 2. Hearing: Is your content accessible to people
who are deaf and hard of hearing? Lisa gave some pointers on where to begin: For hashtags, capitalize the first letter of individual words. Learn how to say, “Hi my name is” in ASL. 3. Taste: Give your audience an enticing taste of your brand If you’'re proactive in following along with and implementing evolving standards in DEI, your audience will take
note. It’s an excellent way to make a good first impression. Lisa gave the example of providing “X” alongside “M” and “F” and “Mx” alongside “Ms” and “Mr”. These options are getting close to being a standard across legal documents and more. The next generation will be looking for these signs of awareness among employers and the brands they buy
from. 4. Touch: Does your brand make people feel included? Lisa suggests looking for opportunities to make your brand more inclusive. For example, she worked hard to change the logo of the university she works for to include the pride flag. It makes people feel good and a sense of belonging. Other ideas: Don’t just celebrate Black History Month,
celebrate all year long! Lisa also suggests looking for other opportunities to celebrate the diverse identities, backgrounds, and experiences of your audience, like National Indigenous People’s Day. Avoid rainbow washing in marketing, which often refers to posting the LGBTQ+ pride flag on your branding without demonstrating your active support of
members of the LGBTQ+ community. Showing your genuine support is sure to make people feel welcome. 5. Smell: Is your brand fragrance sensitivity-friendly? Especially in the COVID era, fragrance sensitivity is more common than we think. Those with fragrance sensitivity are now covered under ADA. Be aware of any smell-centric language or
initiatives in your marketing if that applies to your industry. Lisa then shared a final tip: If you’'re starting your own DEI initiative for the first time, start with whatever leadership is most comfortable with. Look for a cause that leadership and your employee base are passionate about and start there. This way, you can take baby steps into expanding your
initiative while ensuring your efforts are sustainable. As Lisa said, we all have the power to put inclusive marketing into effect to deepen our customer and employee connections, elevate diverse voices and experiences, and enact positive change around us. And there’s no better time to start than right now. Craft Marketing invites you to its next live in-
person event at Garth’s Brew Bar in Madison at 5:30 PM on August 29th, 2022, where Meaghan Ziemba will present “How to Be an Employer Women Want to Work For.” Register here for the in-person event. Thanks to our sponsor: About the Author Kara Martin, Senior Content Creator at Naviant, specializes in written B2B content, from case studies to
blogs and beyond. She also hosts the video series, Content Marketing with Kara, covering all things content marketing in 1-5 minute videos. Inclusive marketing means creating content that truly reflects the diverse communities that your company serves. As marketers, our responsibility is to relay our brands’ messaging in a way that resonates with
people from all backgrounds, regardless of race, ethnicity, gender identity, age, religion, ability, sexual orientation, or otherwise. According to Salesforce’s research, 90 per cent of consumers believe that businesses have a responsibility to look beyond profit and improve the state of the world. Synchronously, Nielsen reports that “with 43 per cent of the
75 million millennials in the US identifying as African American, Hispanic, or Asian, if a brand doesn’t have a multicultural strategy, it doesn’t have a growth strategy.” 1. Start with tone Tone is the style, characteristic, or sentiment of a piece of content. Often when people are offended or turned off by a piece but can’t quite put their finger on why, tone is
at the centre. Consider the intended subject, topic, message, and overall impact of a piece in the planning stages to help reach the right and respectful tone. 2. Be intentional with language Language includes the words, phrases, symbols, or metaphors used to describe something. There is immense power in language — it can deepen understanding and
strengthen relationships, or it can confuse or even cause harm. It’s an important practice to carefully consider every word, symbol, or phrase — not just what the words say, but also how and where they are placed. 3. Ensure representation Representation is the visible presence of a variety of identities in a story, image, video, and more. People want to
see themselves reflected in media — it helps us to all feel empowered, inspired and heard. Before publishing an advertisement or hosting a panel, for example, ask — does this reflect society? Am I elevating diverse voices? 4. Consider context Context can be defined as the circumstances that inform an event or piece of content. This could mean the
historical or cultural influences and also extends to the order and hierarchy of the subjects. One example of order and hierarchy is when you search “manager and employee” in stock photography, often seeing a male employee standing over a woman colleague, implying certain power dynamics. Work to develop your own photography and revise your
stock repository to ensure that photos are not only diverse but that they are considering order and hierarchy. 5. Avoid appropriation Appropriation is often defined as taking or using an aspect from a minority culture without knowing or honouring the meaning behind it. Drawing from people’s cultures, traditions, and personal experiences can be both
subjective and sensitive. We can all lead with cultural respect and awareness by being mindful of nuance and historical context, honouring and learning the culture, seeking guidance and diverse opinions, evaluating intent and impact, and elevating authentic voices. 6. Counter-stereotype Counter-stereotype is a phrase that means going against a
standardised image that represents an oversimplified opinion, prejudiced attitude, or uncritical judgment. Imagine a world where the marketing images around us shattered these stereotypes rather than emboldened them. This is where we as marketers have the power to change the society around us. We could start reimagining . . . ...what a CEO looks
like: ....what an athlete looks like: ....what love looks like: Adopt an inclusive review process And finally, it’s important to have an inclusive review process to help catch any concerns or improve marketing before it goes out the door. When in doubt, always look at everything through the lens of these six principles. (The writer is senior vice president and
CMO, Asia Pacific Marketing, Salesforce) Inclusive language has slowly but steadily gained traction as more social justice activists are realizing that everything down to language choices can have an impact on diversity, equity, and inclusion, especially in the corporate world. In a nutshell, Inclusive language is the intentional choice of language that
promotes inclusivity and is respectful of different culture, histories, and experiences. For a more in depth explanation of what Inclusive Language is, check out this piece. Because language is a backbone of society worldwide, inclusive language needs to exist everywhere language is used, but especially in the corporate world. Corporations have the ability
to change or shift the thinking of millions of people with their marketing, corporate policies, services, and in any simple way they interact with people. While Inclusive Language is always changing and growing, some companies have made incredible recent strides to incorporate more inclusive language, whether it be in their work, their marketing, or the
services provided. Inclusive Language Example #1: Apple Apple, a leading company in innovation and technology, has also become a mainstream leader in Inclusive Language in tech by shifting their coding terminology guide to be more inclusive. Certain phrases that have been used in tech spaces have a history rooted in racism when you peel back the
very thin layer of current and situational context. For example, with the terms “blacklist and whitelist”, associating items or things that are not allowed with the color black while associating items or objects that are favorable or allowed with the color white is incredibly problematic and undoubtedly has racist roots, whether covertly or subversively.
Apple has removed these words from their products, corporate projects, coding, etc. and instead substituted these with the words “allow list” instead of “whitelist” and “deny list” instead of “blacklist”. Apple has also switched their use of the words “master and slave” as descriptors of a relationship between two devices or processes with the words
“primary and secondary” to remove the usage of “master and slave” from their corporate vernacular. Apple has also switched the title of the language in this guide to explicitly call it “Inclusive Language” as opposed to its previous name “fair language”. Example #2: Salesforce Salesforce is another company that has done a great job with their shift to
Inclusive Language. Like Apple, Salesforce has discontinued its use of blacklist/whitelist and has adopted appropriate and more inclusive substitutes. Salesforce also created a sustainable and scalable way of changing their language to become more Inclusive so that this language wasn’t just adopted in their coding, but in all aspects of their corporation.
Salesforce created an advisory board for Inclusive Language made up of corporate leaders, employees, and Employee Resource Group members to ensure that Salesforce was doing as much as they could to listen and learn from the communities that they contain, named their Inclusive Product Language team. Whenever teams or employees are unsure if
a language choice is exclusive, they can bring it up to this team which then reviews the language choice to determine if it is exclusive or not. When discussing language choices, the team uses four points from their Inclusive Marketing principles to guide them: Representation, Historical Context, Cultural Appropriation, and Stereotyping. After the team
discusses specific language, they then give recommendations back to whoever escalated the language choice as well as appropriate leadership. Example #3: Airlines There has also been an uptake in the adoption of more Inclusive Language within the airline industry. Air Canada has specifically removed “ladies and gentleman” from their greetings in an
effort to be more inclusive and representative of all genders. United Airlines, Easy]Jet, and Japan Airlines have also moved towards more gender-neutral language in their greetings. United Airlines has taken this a step further and actually changed processes within their booking channels. They now offer non-binary gender options such as Undisclosed (U)
or Unspecified (X) along with the historic M and F to denote Male and Female. United Airlines has also included the prefix Mx. during booking as well as within their customer rewards program, MileagePlus. Example #4: MasterCard MasterCard recently rolled out a new program called True Name™ that aims for the inclusion and safety of trans and non-
binary folks. With this program, people are allowed to use their chosen name on their credit cards from MasterCard as opposed to their dead name on their legal documents if they have not been able to change those. Though this may seem like a small change, it has an incredible impact on the trans and nonbinary community as another source of
affirmation of their true selves. When people see their true name on the card, much of the un-comfortability of knowing that one’s dead name may not match their gender expression can be removed which can then also help increase the safety of trans and nonbinary folks. While this program may not be explicitly using Inclusive Language, it is definitely a
phenomenal example of how the simplest of language choices can create a culture of inclusivity and safety for folks, which is the intent of Inclusive Language as a concept. If you're not sure what kind of language you can change at your company to be more inclusive, please reach out to us. In addition to our Inclusive Language Training, our EDM for
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calendar5021-5022Hindu calendars - Vikram Samvat1317-1318 - Shaka Samvat1182-1183 - Kali Yuga4361-4362Holocene calendar11261Igbo calendar261-262Iranian calendar639-640Islamic calendar659-660Japanese calendarBun'o 2 / Kocho 1(5ARItE)Javanese calendar1170-1171Julian calendar1261MCCLXIKorean calendar3594Minguo calendar651
before ROCR#16515%F Nanakshahi calendar—207Thai solar calendar1803-1804Tibetan calendar(J0J000000000000(male Iron-Monkey)1387 or 1006 or 234 — to —J0000000000000(female Iron-Bird)1388 or 1007 or 235 Michael VIII Palaiologos (1223-1282) Year 1261 (MCCLXI) was a common year starting on Saturday of the Julian calendar. March 13 -
Treaty of Nymphaeum: Emperor Michael VIII Palaiologos signs a trade and defense agreement with the Republic of Genoa, to counterweight the Venetian presence in the region. Genoa agrees to ally with the Empire of Nicaea, by providing a fleet of up to 50 galleys during the projected Nicaean siege of Constantinople, while 16 galleys are to be
immediately sent against the Latin Empire.[1] July - Michael sends his general Alexios Strategopoulos with a small advance force of 800 soldiers, most of them Cumans, to keep watch on the Bulgarians and scout the defending positions of the Latin forces in the surroundings of Constantinople. When they reach the village of Selymbria, Strategopoulos is
informed by local farmers that the entire Latin garrison and the Venetian fleet, are absent conducting a raid against the Nicaean island of Daphnousia. He decides not to lose such a golden opportunity and makes plans (without the consent of Michael) to retake the capital.[2] July 25 - Reconquest of Constantinople: Alexios Strategopoulos and his men
hide at a monastery near the city gates, before entering through a secret passage. After a short struggle, the guards who are completely taken by surprise are killed and the Venetian quarter is set ablaze. Panic spreads through the capital and Emperor Baldwin II rushes out to save his life, evacuating along with many other Latins with the help of the
Venetian fleet. Baldwin manages to escape to the still Latin-held parts of Greece, but Constantinople is lost for good.[3] August 15 - Michael enters Constantinople in triumph and is crowned as emperor of the Byzantine Empire at the Hagia Sophia. To solidify his claim, the legitimate ruler, John IV Laskaris, is blinded on Michael's orders on December 25,
his 11th birthday. Michael banishes him to a monastery and marries his two sisters to lesser Latin and Bulgarian nobles in an attempt to wipe out the Laskarid dynasty.[4] Kublai Khan releases 75 Chinese merchants who were captured along the border of the Mongol Empire. By doing this, Kublai hopes to bolster his popularity and depend on the
cooperation of his Chinese subjects to ensure that his army receives more resources.[5] June 13 - Al-Mustansir II becomes the first Abbasid ruler in Cairo (after his escape during the Siege of Baghdad). He is sent with an army by Sultan Baibars to recover Baghdad, but is killed in a Mongol ambush near Anbar (modern Iraq), on November 28. The Abbasid
caliphs continue as religious figureheads for the Mamluks in Egypt until the 16th century.[6] June 12 - King Henry III of England obtains a papal bull to absolve himself from his oath to maintain the Provisions of Oxford. He hires an army of 300 French knights as a bodyguard and takes up position in the Tower of London. He dismisses the baronial
officials (led by Simon de Montfort) who wish the royal power to be modified by the principle of representation. This sets the stage for the Second Barons' War.[7] August - Battle of Callann in Ireland: Norman forces under John FitzThomas are defeated by a Gaelic army led by King Finghin Mac Carthaigh. John FitzGerald is killed during the fighting.[8]
February - The Japanese Bun'o era ends and the Kocho era begins during the reign of the 11-year-old Emperor Kameyama (until 1264). Early - Following disputes, northern academics from the University of Cambridge in England set up a University of Northampton by royal charter but it is suppressed by the Crown in 1265.[9] The earliest extant Chinese
illustration of "Pascal's Triangle" is from Yang Hui's (or Qianguang's) book Xiangjie Jiuzhang Suanfa, published this year. May 25 - Pope Alexander IV dies after a pontificate of 6-years at Viterbo. He is succeeded by Urban IV as the 182nd pope of the Catholic Church. August 29 - Urban IV offers the crown of Sicily to Charles of Anjou, youngest son of
King Louis VIII of France, hoping to strengthen his position. Wurmsbach Abbey (located in Bollingen) is established by Count Rudolf V of Rapperswil in Switzerland. February 1 - Walter de Stapledon, English bishop of Exeter (d. 1326) February 11 - Otto III, Duke of Bavaria, king of Hungary and Croatia (d. 1312) February 28 - Margaret of Scotland,
queen consort of Norway (d. 1283) March 1 - Hugh Despenser the Elder, English chief adviser (d. 1326) July 25 - Arthur II, Breton nobleman (House of Dreux) (d. 1312) October 9 - Denis I ("the Poet King"), king of Portugal (d. 1325) Abu Abdallah ibn al-Hakim, Andalusian vizier and poet (d. 1309) November - 'Ala' al-Dawla Simnani, Persian Sufi mystic
and writer (d. 1336) Albertino Mussato, Paduan statesman, poet and chronicler (d. 1329) Constantine Palaiologos, Byzantine prince and general, son of Michael VIII (d. 1306) Daniel of Moscow (Aleksandrovich), Russian prince (d. 1303) Zangpo Pal, Tibetan religious leader (d. 1323) Elizabeth of Sicily, queen consort of Hungary (House of Anjou) (d. 1303)
Konoe Iemoto, Japanese nobleman (kugyo) and regent (d. 1296) Pier Saccone Tarlati di Pietramala, Italian nobleman and condottiero (d. 1356) Wtadystaw I Lokietek ("Elbow-High"), king of Poland (d. 1333) February 28 - Henry III ("the Good"), duke of Brabant (b. 1230) April 1 - Ahi Evran, Bektashi Sufi preacher and poet (b. 1169) May 25 - Alexander IV,
pope of the Catholic Church (b. 1199) July 8 - Adolf IV of Holstein, German nobleman (House of Schaumburg) July 25 - Nicephorus II of Constantinople, Byzantine patriarch August - John FitzZThomas, 1st Baron Desmond, Norman Irish nobleman, killed in battle August 24 - Ela of Salisbury, English noblewoman (b. 1187) September 18 - Konrad von
Hochstaden, German archbishop September 22/27 - Plaisance of Antioch, queen consort of Cyprus (b. 1235) October 27 - Sancho of Castile, Spanish archbishop (b. 1233) November 2 - Bettisia Gozzadini, Bolognese noblewoman and academic lawyer (b. 1209) November 9 - Sanchia of Provence, Queen of the Romans, German queen consort (b. 1225)
November 26 - Hgjo Shigetoki, Japanese samurai (b. 1198) November 27 - Athanasius III of Alexandria, Egyptian pope November 28 - Al-Mustansir II, Abbasid ruler (caliph) of Cairo, killed Abu Bakr Ibn Sayyid al-Nas, Andalusian theologian (b. 1200) An-Nasir Dawud, Kurdish ruler, Ayyubid ruler (emir) of Damascus (b. 1206) Benedict II of Esztergom,
Hungarian chancellor, governor and archbishop Conrad I, Burgrave of Nuremberg ("the Pious"), German nobleman and knight (b. 1186) Qin Jiushao, Chinese mathematician and writer (b. 1202) Sayf al-Din Bakharzi, Persian poet and sheikh (b. 1190) Stephen of Bourbon, French Dominican preacher (b. 1180) ~ Steven Runciman (1952). A History of The
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1160s 1170s 1180s 1190s Categories: Births - Deaths Establishments - Disestablishments vte Eastern Hemisphere at the beginning of the 12th century The 12th century is the period from 1101 to 1200 in accordance with the Julian calendar. In the history of European culture, this period is considered part of the High Middle Ages and overlaps with what
is often called the "'Golden Age' of the Cistercians". The Golden Age of Islam experienced significant development, particularly in Islamic Spain. In Song dynasty China, an invasion by Jurchens caused a political schism of north and south. The Khmer Empire of Cambodia flourished during this century, while the Fatimids of Egypt were overtaken by the
Ayyubid dynasty. Following the expansions of the Ghaznavids and Ghurid Empire, the Muslim conquests in the Indian subcontinent took place at the end of the century. Main article: 1100s The Ghurid Empire converted to Islam from Buddhism. 1101: In July, the Treaty of Alton is signed between Henry I of England and his older brother Robert, Duke of
Normandy in which Robert agrees to recognize Henry as king of England in exchange for a yearly stipend and other concessions. The agreement temporarily ends a crisis in the succession of the Anglo-Norman kings. 1101-1103: David the Builder takes over Kakheti and Hereti (now parts of Georgia). 1102: King Coloman unites Hungary and Croatia
under the Hungarian Crown. 1102: Muslims conquer Sefiorio de Valencia. 1103-1104: A church council is convened by King David the Builder in Urbnisi to reorganize the Georgian Orthodox Church. 1104: In the Battle of Ertsukhi, King David the Builder defeats an army of Seljuks. 1104: King Jayawarsa of Kadiri (on Java) ascends to the throne.[citation
needed] 1106: Battle of Tinchebray. 1107-1111: Sigurd I of Norway becomes the first Norwegian king to embark on a crusade to the Holy Land. He fights in Lisbon and on various Mediterranean isles and helps the King of Jerusalem to take Sidon from the Muslims. 1108: By the Treaty of Devol, signed in September, Bohemond I of Antioch has to submit
to the Byzantine Empire, becoming the vassal of Alexius I. 1109: On June 10, Bertrand of Toulouse captures the County of Tripoli (northern Lebanon/western Syria). 1109: In the Battle of Naklo, Boleslaus III Wrymouth defeats the Pomeranians and re-establishes Polish access to the sea. 1109: On August 24, in the Battle of Hundsfeld, Boleslaus III
Wrymouth defeats Emperor Henry V of Germany and stops German expansion eastward. Main article: 1110s 1111: On April 14, during Henry V's first expedition to Rome, he is crowned Holy Roman Emperor. 1113: Paramavishnulok is crowned as King Suryavarman II in Cambodia. He expands the Khmer Empire and builds Angkor Wat during the first half
of the century. He establishes diplomatic relations with China. 1115: The Georgian army occupies Rustavi in the war with the Muslims. 1115: In Java, King Kamesvara of Kadiri ascends to the throne. Janggala ceases to exist and comes under Kadiri domination, highly possible under royal marriage. During his reign, Mpu Dharmaja writes Kakawin
Smaradahana, a eulogy for the king which become the inspiration for the Panji cycle tales, which spread across Southeast Asia.[1] 1116: The Byzantine army defeats the Turks at Philomelion. 1116: Death of dofia Jimena Diaz, governor of Valencia from 1099 to 1102. c. 1119: The Knights Templar are founded to protect Christian pilgrims in Jerusalem.
Main article: 1120s A Black and White Photo of the 12th century Cuenca Cathedral (built from 1182 to 1270) in Cuenca, Spain 1120: On January 16, the Council of Nablus, a council of ecclesiastic and secular lords in the crusader Kingdom of Jerusalem, establishes the first written laws for the kingdom. 1120: On November 25, William Adelin, the only
legitimate son of King Henry I of England, drowns in the White Ship Disaster, leading to a succession crisis which will bring down the Norman monarchy of England. 1121: On August 12, in the Battle of Didgori, the greatest military victory in Georgian history, King David the Builder with 45,000 Georgians, 15,000 Kipchak auxiliaries, 500 Alan
mercenaries and 100 French Crusaders defeats a much larger Seljuk-led Muslim coalition army. 1121: On December 25, St. Norbert and 29 companions make their solemn vows in Premontre, France, establishing the Premonstratensian Order. 1122: The Battle of Beroia (Modern-day Stara Zagora, Bulgaria) results in the disappearance of the Pechenegs
Turkish tribe as an independent force. 1122: On September 23, the Concordat of Worms (Pactum Calixtinum) is drawn up between Emperor Henry V and Pope Calixtus II bringing an end to the first phase of the power struggle between the papacy and the Holy Roman Empire. 1122: King David the Builder captures Thilisi and declares it the capital city of
Georgia, ending 400 years of Arab rule. 1123: The Jurchen dynasty of China forces Koryo (now Korea) to recognize their suzerainty. 1124: In April or May, David I is crowned King of the Scots. 1125: On June 11, in the Battle of Azaz, the Crusader states, led by King Baldwin II of Jerusalem, defeat the Seljuk Turks. 1125: In November, the Jurchens of the
Jin dynasty declare war on the Song dynasty, beginning the Jin-Song wars. 1125: Lothair of Supplinburg, duke of Saxony, is elected Holy Roman Emperor instead of the nearest heir, Frederick of Swabia, beginning the great struggle between Guelphs and Ghibellines. 1127: The Northern Song dynasty loses power over northern China to the Jin dynasty.
1128: On June 24, the Kingdom of Portugal gains independence from the Kingdom of Ledn at the Battle of Sdo Mamede; (recognised by Ledn in 1143). Main article: 1130s The temple complex of Angkor Wat, built during the reign of Suryavarman II in Cambodia of the Khmer Era. 1130-1180: 50-year drought in what is now the American Southwest. 1130-
1138: Papal schism, Pope Innocent II vs. Antipope Anacletus II. 1130: On March 26, Sigurd I of Norway dies. A golden era of 95 years comes to an end for Norway as civil wars between the members of Harald Fairhair's family line rage for the remainder of the century. 1130: On Christmas Day, Roger II is crowned King of Sicily, the royal title being
bestowed on him by Antipope Anacletus II. 1132: The Southern Song dynasty establishes China's first permanent standing navy, although China had a long naval history prior. The main admiral's office is at the port of Dinghai. 1132-1183: the Chinese navy increases from a mere 3,000 to 52,000 marine soldiers stationed in 20 different squadrons. During
this time, hundreds of treadmill-operated paddle wheel craft are assembled for the navy to fight the Jin dynasty in the north. 1135: King Jayabaya of Kadiri ascends to the throne.[2] 1135-1154: The Anarchy takes place, during a period of civil war in England. 1136: Suger begins rebuilding the abbey church at St Denis north of Paris, which is regarded as
the first major Gothic building. 1137: On July 22, the future King Louis VII of France marries Eleanor, the Duchess of Aquitaine. 1138: On October 11, the 1138 Aleppo earthquake devastates much of northern Syria. 1139: in April, the Second Lateran Council ends the papal schism. 1139: On July 5, in the Treaty of Mignano, Pope Innocent II confirms
Roger II as King of Sicily, Duke of Apulia, and Prince of Capua and invests him with his titles. 1139: On July 25, the Portuguese defeat the Almoravids led by Ali ibn Yusuf in the Battle of Ourique; Prince Afonso Henriques is acclaimed King of Portugal by his soldiers. Main article: 1140s Averroes in a 14th-century painting by Andrea di Bonaiuto 1140-
1150: Collapse of the Ancestral Puebloan culture at Chaco Canyon (modern-day New Mexico). 1141: The Treaty of Shaoxing ends the conflict between the Jin dynasty and Southern Song dynasty, legally establishing the boundaries of the two countries and forcing the Song dynasty to renounce all claims to its former territories north of the Huai River. The
treaty reduces the Southern Song into a quasi-tributary state of the Jurchen Jin dynasty. 1143: Manuel I Komnenos is crowned as Byzantine emperor after the death of John II Komnenos. 1143: Afonso Henriques is proclaimed King of Portugal by the cortes. 1143: The Treaty of Zamora recognizes Portuguese independence from the Kingdom of Ledn.
Portugal also recognizes the suzerainty of the pope. 1144: On December 24, Edessa falls to the Atabeg Zengi. 1145-1148: The Second Crusade is launched in response to the fall of the County of Edessa. 1147: On October 25, the four-month-long Siege of Lisbon successfully brings the city under definitive Portuguese control, expelling the Moorish
overlords. 1147: A new Berber dynasty, the Almohads, led by Emir Abd al-Mu'min, takes North Africa from the Almoravides and soon invades the Iberian Peninsula. The Almohads began as a religious movement to rid Islam of impurities. 1147: The Wendish Crusade against the Polabian Slavs (or "Wends") in what is now northern and eastern Germany.
Main article: 1150s 1150: Ramon Berenguer IV, Count of Barcelona marries Petronilla, the Queen of Aragon. 1151: The Treaty of Tudilén is signed by Alfonso VII of Le6n and Raymond Berengar IV, Count of Barcelona, recognizing the Aragonese conquests south of the Jucar and the right to expand in and annex the Kingdom of Murcia. 1153: The Treaty of
Wallingford, ends the civil war between Empress Matilda and her cousin King Stephen of England fought over the English crown. Stephen acknowledges Matilda's son Henry of Anjou as heir. 1153: The First Treaty of Constance is signed between Emperor Frederick I and Pope Eugene III, by the terms of which, the emperor is to prevent any action by
Manuel I Comnenus to reestablish the Byzantine Empire on Italian soil and to assist the pope against his enemies in revolt in Rome. 1154: the Moroccan-born Muslim geographer Muhammad al-Idrisi publishes his Geography. 1154: On December 27, Henry II is crowned King of England at Westminster Abbey. 1155: Pope Adrian IV grants overlordship of
Ireland to Henry II of England in the bull Laudabiliter. 1156: On June 18, the Treaty of Benevento is entered into by Pope Adrian IV and the Norman Kingdom of Sicily. After years of turbulent relations, the popes finally settles down to peace with the Hauteville kings. The kingship of William I is recognized over all Sicily, Apulia, Calabria, Campania, and
Capua. The tribute to the pope of 600 schifati agreed upon by Roger II in 1139 at Mignano is affirmed and another 400 shift is added for the new lands. 1158: The Treaty of Sahaguin ends the war between Castile and Ledn. Main article: 1160s The Liuhe Pagoda of Hangzhou, China, 1165 1161: the Song dynasty Chinese navy, employing gunpowder bombs
launched from trebuchets, defeats the enormous Jin dynasty navy in the East China Sea in the Battle of Tangdao and on the Yangtze River in the Battle of Caishi. 1161: Kilij Arslan II, Sultan of Rum, makes peace with the Byzantine Empire, recognizing the emperor's primacy. 1161: In the siege of Ani, troops from the Kingdom of Georgia take control over
the city, only to have it sold for the second time to the Shaddadids, a Kurdish dynasty. 1162: Genghis Khan, the founder of the Mongol Empire, is born as Temiijin in present-day Mongolia. 1163: The Norwegian Law of Succession takes effect. 1165-1182: Tensions and disputes between the Pagan Empire and the Kingdom of Polonnaruwa causes the
Sinhalese under Parakramabahu the Great to raid Burma. 1168: King Valdemar I of Denmark conquers Arkona on the Island of Ruigen, the strongest pagan fortress and temple in northern Europe. 1169: Political disputes within the Pandya Empire sparks the decade-long Pandyan Civil War. 1169: On May 1, the Norman invasion of Ireland begins. Richard
fitzGilbert de Clare ('Strongbow') allies with the exiled Irish chief, Dermot MacMurrough, to help him recover his kingdom of Leinster. Main article: 1170s The defense of the Carroccio during the battle of Legnano (1176) by Amos Cassioli (1832-1891) 1170: The Treaty of Sahagun is signed by Alfonso VIII of Castile and Alfonso II of Aragon. Based on the
terms of the accord, Alfonso VIII agrees to provide Alfonso II with three hostages, to be used as tribute payments owed by Ibn Mardani$ of Valencia and Murcia. 1170: On December 29, Thomas Becket is murdered in Canterbury Cathedral. 1171: Saladin deposes the last Fatimid Caliph Al-'Adid and establishes the Ayyubid dynasty. 1171: On November 11,
Henry II of England lands in Ireland to assert his claim as Lord of Ireland. 1172: The Pandyan city of Madurai is sacked by the Sinhalese army due to an attempt to drive off the rival throne claimant, Kulasekara Pandyan. 1173: Sinhalese king Parakramabahu the Great gains a decisive victory by invading the Chola Empire as an ally of the Pandyas in the
Pandyan Civil War. 1174: On July 12, William I of Scotland is captured by the English in the Battle of Alnwick. He accepts the feudal overlordship of the English crown and pays ceremonial allegiance at York. 1175: Honen Shonin (Genku) founds the Jodo shu (Pure Land) sect of Buddhism. 1175: The Treaty of Windsor is signed by King Henry II of England
and the High King of Ireland, Ruaidri Ua Conchobair. 1176: On May 29, Frederick Barbarossa's forces are defeated in the Battle of Legnano by the Lombard League which results in the emperor's acknowledgment of the pope's sovereignty over the Papal States and Alexander acknowledging the emperor's overlordship of the imperial Church. 1176: On
September 17, The Battle of Myriokephalon (Myriocephalum; Turkish: Miryakefalon Savasi) is fought between the Byzantine Empire and the Seljuk Turks in Phrygia. It is a serious reversal for the Byzantine forces and will be the final, unsuccessful, effort by the Byzantines to recover the interior of Anatolia from the Seljuk Turks. 1177: The Treaty or Peace
of Venice is signed by the papacy and its allies, and Frederick I, Holy Roman Emperor. The Norman Kingdom of Sicily also participates in negotiations and the treaty thereby determines the political course of all of Italy for the next several years. 1178: Chinese writer Zhou Qufei, a Guangzhou customs officer, writes of an island far west in the Indian
Ocean (possibly Madagascar), from where people with skin "as black as lacquer" and with frizzy hair were captured and purchased as slaves by Arab merchants. 1179: The Treaty of Cazola (Cazorla) is signed by Alfonso II of Aragon and Alfonso VIII of Castile, dividing Andalusia into separate zones of conquest for the two kingdoms, so that the work of the
Reconquista would not be stymied by internecine feuding. Main article: 1180s 1180: The Portuguese Navy defeats a Muslim fleet off the coast of Cape Espichel. 1180-1185: the Genpei War in Japan. 1181: Parakramabahu the Great conducts a large-scale raid on Burma, after a ship transporting a Sinhalese princess to the Khmer Empire is attacked by
Burmese naval fleets. 1182: Religious reformations of Theravada Buddhism in Pagan Burma under the patronage of Narapatisithu are continued with the end of the Polonnaruwa-Pagan War. 1182: Revolt of the people of Constantinople against the Latins, whom they massacre, proclaiming Andronicus I Comnenus as co-emperor. 1183: On January 25, the
final Peace of Constance between Frederick Barbarossa, the pope and the Lombard towns is signed, confirming the Peace of Venice of 1177. 1183: On September 24, Andronicus I Comnenus has his nephew Alexius II Comnenus strangled. 1184: On March 24, Queen Tamar, King of Georgia, accedes to the throne as sole ruler after reigning with her father,
George III, for six years. 1184: Diet of Pentecost organised by Emperor Frederick I in Mainz. 1185: The Uprising of Asen and Peter against the Byzantine Empire leads to the restoration of the Bulgarian Empire. 1185: Andronicus I Comnenus is deposed and, on September 12, executed as a result of the Norman massacre of the Greeks of Thessalonika.
1185: The cathedral school (Katedralskolan) in Lund, Sweden, is founded. The school is the oldest in northern Europe and one of the oldest in all of Europe. 1185: Beginning in this year the Kamakura shogunate deprives the emperor of Japan of political power. 1186: On January 27, the future Holy Roman Emperor Henry VI marries Constance of Sicily,
the heiress to the Sicilian throne. 1187: On July 4, in the Battle of Hattin, Saladin defeats the king of Jerusalem. 1187: In August, the Swedish royal and commercial center Sigtuna is attacked by raiders from Karelia, Couronia, and/or Estonia.[3] 1188: The Riah were introduced into the Habt and south of Tetouan by the Almohad caliph, Abu Yusuf Yaqub
al-Mansur, and Jochem and Acem were introduced in Tamesna.[4] 1189: On September 3, Richard I is crowned King of England at Westminster. 1189: On November 11, William II of Sicily dies and is succeeded by his illegitimate cousin Tancred, Count of Lecce instead of Constance. 1189-1192: The Third Crusade is an attempt by European leaders to
wrest the Holy Land from Saladin. Main articles: 1190s and 1200s Richard I of England, or Richard the Lionheart. 1190: On June 10, Emperor Frederick Barbarossa drowns in the River Salef, leaving the Crusader army under the command of the rivals Philip II of France and Richard I of England, which ultimately leads to the dissolution of the army. 1191:
Holy Roman Emperor Henry VI attacked the Kingdom of Sicily from May to August but fails and withdrawn, with Empress Constance captured (released 1192). 1191: On September 7, Saladin is defeated by Richard I of England at the Battle of Arsuf. 1192: In April, Isabella I begins her reign as Christian Queen of the Kingdom of Jerusalem 1192: In the
Battle of Jaffa, King Richard the Lionheart defeats Saladin. 1192: In June, the Treaty of Ramla is signed by Saladin and Richard Lionheart. Under the terms of the agreement, Jerusalem will remain under Muslim control. However, the city will be open to Christian pilgrims. The Latin Kingdom is reduced to a coastal strip that extends from Tyre to Jaffa.
1192: Minamoto no Yoritomo is appointed Sei-i Taishogun, "barbarian-subduing great general", shogun for short, the first military dictator to bear this title. 1192: Sultan Shahabuddin Muhammad Ghori establishes the first Muslim empire in India for 14 years (1192-1206) by defeating Prithviraj Chauhan. 1193: Nalanda, the great Indian Buddhist
educational centre, is destroyed. 1194: Emperor Henry VI conquers the Kingdom of Sicily. 1195: On June 16, the struggle of Shamqori. Georgian forces annihilate the army of Abu Baqgar. 1198: The brethren of the Crusader hospital in Acre are raised to a military order of knights, the Teutonic Knights, formally known as the Order of the Knights of the
Hospital of St. Mary of the Teutons in Jerusalem. 1199: Pope Innocent III writes to Kaloyan, inviting him to unite the Bulgarian Church with the Roman Catholic Church. 1200: Construction begins on the Grand Village of the Natchez near Natchez, Mississippi. This ceremonial center for the Natchez people is occupied and built until the early 17th century.
[5] Eastern Hemisphere at the end of the 12th century China is under the Northern Song dynasty. Early in the century, Zhang Zeduan paints Along the River During the Qingming Festival. It will later end up in the Palace Museum, Beijing. In southeast Asia, there is conflict between the Khmer Empire and the Champa. Angkor Wat is built under the Hindu
king Suryavarman II. By the end of the century, the Buddhist Jayavarman VII becomes the ruler. Japan is in its Heian period. The Choju-jinbutsu-giga is made and attributed to Toba Sojo. It ends up at the Kozan-ji, Kyoto. In Oceania, the Tu'i Tonga Empire expands to a much greater area. Europe undergoes the Renaissance of the 12th century. The blast
furnace for the smelting of cast iron is imported from China, appearing around Lapphyttan, Sweden, as early as 1150. Alexander Neckam is the first European to document the mariner's compass, first documented by Shen Kuo during the previous century. Christian humanism becomes a self-conscious philosophical tendency in Europe. Christianity is also
introduced to Estonia, Finland, and Karelia. The first medieval universities are founded. Pierre Abelard teaches. Middle English begins to develop, and literacy begins to spread outside the Church throughout Europe.[6] In addition, churchmen are increasingly willing to take on secular roles. By the end of the century, at least a third of England's bishops
also act as royal judges in secular matters.[7] The Ars antiqua period in the history of the medieval music of Western Europe begins. The earliest recorded miracle play is performed in Dunstable, England. Gothic architecture and trouvere music begin in France. During the middle of the century, the Cappella Palatina is built in Palermo, Sicily, and the
Madrid Skylitzes manuscript illustrates the Synopsis of Histories by John Skylitzes. Fire and plague insurance first become available in Iceland, and the first documented outbreaks of influenza there happens. The medieval state of Serbia is formed by Stefan Nemanja and then continued by the Nemanji¢ dynasty. By the end of the century, both the
Capetian dynasty and the House of Anjou are relying primarily on mercenaries in their militaries. Paid soldiers are available year-round, unlike knights who expected certain periods off to maintain their manor lifestyles.[8] In India, Hoysala architecture reaches its peak. In the Middle East, the icon of Theotokos of Vladimir is painted probably in
Constantinople. Everything but the faces will later be retouched, and the icon will go to the Tretyakov Gallery of Moscow. The Georgian poet Shota Rustaveli composes his epic poem The Knight in the Panther's Skin. Shahab al-Din Suhrawardi founds his "school of illumination". In North Africa, the kasbah of Marrakesh is built, including the city gate Bab
Agnaou and the Koutoubia mosque. In sub-Saharan Africa, Kente cloth is first woven. In France, the first piedfort coins were minted. The city of Tula burns down, marking the end of the Toltec Empire In West Africa the Ife Empire is established. See also: Timeline of historic inventions § 12th century 1104: The Venice Arsenal of Venice, Italy, is founded. It




employed some 16,000 people for the mass production of sailing ships in large assembly lines, hundreds of years before the Industrial Revolution. 1106: Finished building of Gelati. 1107: The Chinese engineer Wu Deren combines the mechanical compass vehicle of the south-pointing chariot with the distance-measuring odometer device. 1111: The
Chinese Donglin Academy is founded. 1165: The Liuhe Pagoda of Hangzhou, China, is built. 1170: The Roman Catholic notion of Purgatory is defined.[9] 1185: First record of windmills. Wikimedia Commons has media related to 12th century. ©~ Soekmono, R, Drs., Pengantar Sejarah Kebudayaan Indonesia 2, 2nd ed. Penerbit Kanisius, Yogyakarta, 1973,
5th reprint edition in 1988 p.57 ~ Britannica, T. Editors of Encyclopaedia (1998, July 20). Kadiri. Encyclopedia Britannica. ~ Enn Tarvel (2007). Sigtuna hukkumine. Archived 2017-10-11 at the Wayback Machine Haridus, 2007 (7-8), p 38-41 ~ Notice sur les Arabes hilaliens. Isma€l Hamet. p. 248. ©~ Francine Weiss and Mark R. Barnes (May 3, 1989).
"National Register of Historic Places Registration: Grand Village of the Natchez Site / Fatherland Plantation Site (22-Ad-501)" (pdf). National Park Service. and Accompanying 3 photos, from 1989. (680 KB) ™~ Warren 1961, p. 129. ~ Warren 1961, p. 159. ™ Warren 1961, p. 60-61. ©~ Le Goff, Jacques (1986). The Birth of Purgatory. Chicago: University of
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WhatLinksHere/12th century" Share — copy and redistribute the material in any medium or format for any purpose, even commercially. Adapt — remix, transform, and build upon the material for any purpose, even commercially. The licensor cannot revoke these freedoms as long as you follow the license terms. Attribution — You must give appropriate
credit , provide a link to the license, and indicate if changes were made . You may do so in any reasonable manner, but not in any way that suggests the licensor endorses you or your use. ShareAlike — If you remix, transform, or build upon the material, you must distribute your contributions under the same license as the original. No additional
restrictions — You may not apply legal terms or technological measures that legally restrict others from doing anything the license permits. You do not have to comply with the license for elements of the material in the public domain or where your use is permitted by an applicable exception or limitation . No warranties are given. The license may not give
you all of the permissions necessary for your intended use. For example, other rights such as publicity, privacy, or moral rights may limit how you use the material. Inclusiveness is an important topic that every business needs to be taking seriously. But why is inclusive marketing so important?Why should it number one on your list?A typical marketing
campaign evolves around demographics. Whereas inclusive marketing doesn’t target one demographic, nor does it rely on traditional stereotypes. Inclusive marketing rises above stereotypes by allowing a brand to show it cares about all customers across every demographic. It should not stop at just your customer base but include some of the following
factors; sexually, income, race, age, gender, ethnicity, religion, language, and ability. By being more inclusive, you open up the opportunity for more customers as your brand will be seen as more open. Everyone is allowed their own choices and beliefs in life. Therefore it necessary to have inclusive marketers create strategies that satisfy the customers
but doesn’t leave anyone behind.A study run by LinkedIn shows that 78% of companies prioritize diversity to improve culture and 62% do so to boost financial performance. With research like this we can see that Diversity is directly tied to company culture and financial performance.Synchronously, Nielsen reports that “with 43% of the 75 million
millennials in the U.S. identifying as African American, Hispanic, or Asian, if a brand doesn’t have a multicultural strategy, it doesn’t have a growth strategy.”Inclusive Marketing content can be broken down into six fundamental principles as follows:Have you ever found yourself annoyed by an email message? Think carefully about your subject, topic,
message, and the over impact your content is going to have from a tone standpoint. Have others review and get their prospectives where possible. When we think of language to describe things, we will use words, phrases, symbols, or metaphors to get our point across. Remember, language has immense power - it can easily strengthen a relationship, but
at the same thing, it can confuse or harm. Its good practice to understand every word, symbol, or phrase and use them appropriately. Representation is the visible presence of a variety of identities in a story, image, video, and more. There is unbelievable power in representation. When people see them represented in the media, they feel empowered.
Think before publishing, are the images reflecting society. Context can be defined as the circumstances that inform an event or piece of content. When picking stock images, ask yourself does that image reflects society appropriately. For example, when we search “manager and employee,” we tend to get a white male employee standing over a women
colleague implying certain powers. If you're unable to find the images that show the necessary diversity or the subject in the best light, then you may have to look to employing a photographic to get the images you want. Appropriation is often defined as taking or using an aspect from a minority culture without knowing or honoring the meaning behind it.
Drawing from people’s cultures, traditions, and personal experiences can be both subjective and sensitive. We can all lead with cultural respect and awareness by being mindful of nuance and historical context, honoring and learning the culture, seeking guidance and diverse opinions, evaluating intent and impact, and elevating authentic voices.Counter-
stereotype is a phrase that means going against a standardized image that represents an oversimplified opinion, prejudiced attitude, or uncritical judgment. Many of us have seen ads that play into harmful stereotypes but imagine a world where the marketing images around us shattered these stereotypes rather than emboldened them. This is where we,
as marketers, have the power to change the society around us.We could start reimagining . . .What does your next customer look like?Make sure to implement a review process so that you catch all the concerns or even improvements to the marketing campaign before it goes out. First impression count and your brand is on the line, so get it right the first
time!Jon Rivers - Jon has been recognized as a pioneer within the partner channel as a digital marketing expert for his leadership in helping partners develop social brands, marketing strategies, and content to drive successful marketing campaigns.Before starting Marketing Monarchs, Jon spent many years working in the Microsoft Dynamics ERP
ecosystem system. Jon serves on various boards, including Directions North America, IAMCP (International Association of Microsoft Channel Partners), and CMA (Channel Marketing Alliance).When Jon is not busy running Marketing Monarchs, you can find him Co-Hosting Leadership Goes Beyond one of the fastest-growing virtual conferences for
Leadership. Inclusiveness is the practice or policy of including people who might otherwise be excluded or marginalized, such as those who have physical or mental disabilities and members of minority groups. Cambridge Dictionary A few decades ago success was synonymous to being a white middle-aged male. Other groups of people (women, people of
colour, people of a different race, ethnicity, religious beliefs, people of different sexual orientation, disabled etc) were discriminated against and were less likely to achieve their dreams. Today we are living in the age of inclusiveness. Society has changed a lot in recent years and technology has given people a voice - all people. Are all brands supposed to
be inclusive? As a recruiting strategy, yes, all employers stand to benefit from attracting diverse talent as LinkedIn points out in its 2018 Global Recruiting Trends study. Diversity is directly tied to company culture and financial performance. LinkedIn data shows that 78% of companies prioritize diversity to improve culture and 62% do so to boost
financial performance. Global Recruiting Trends, LinkedIn (2018) Watch Salesforce’s video on diversity and equality: In my previous articles, I talked about eight marketing trends that every marketer should be informed about: slow-marketing, people-based marketing, emotional marketing, empathy-based marketing, neuromarketing, mindful marketing,
omnichannel marketing and content shock. Recently I came across the concept of inclusive marketing. Here’s what I've learned. What is inclusive marketing? Salesforce offers one of the most well-known CRM solutions worldwide. The company received many awards over the years for its efforts towards social good, innovation and building a positive
company culture. The Salesforce ecosystem also includes Trailhead, a free learning platform where users can learn in-demand skills. On February 2019, Salesforce announced a new module - Inclusive Marketing Principles. Here’s how Salesforce defines inclusive marketing: We define inclusive marketing as creating content that truly reflects the diverse
communities that our companies serve. It means that we are elevating diverse voices and role models, decreasing cultural bias, and leading positive social change through thoughtful and respectful content. We believe that our responsibility as marketers is to relay our brands’ messaging in a way that resonates with people from all backgrounds,
regardless of race, ethnicity, gender identity, age, religion, ability, sexual orientation, or otherwise. Beyond diversity, truly inclusive marketing can elevate the stories and voices of people that have been typically marginalized or underrepresented, deepen connections with customers, and even influence positive social change. Inclusive marketing is not a
concept that will be outdated in five years. Nor is it a fleeting trend the likes we often see on social media. Inclusive marketing reflects a change in the core principles that our society values. It is here to stay. 6 Principles of Inclusive Marketing Salesforce identified 6 principles of inclusive marketing: Tone Language Representation Context Appropriation
Counter-Stereotyping Tone Make sure your message is conveyed in the most appropriate tone of voice. “The most common misstep is when something that should be treated seriously and with respect is treated too casually”. This leads to people being offended or turned off. Language Words are powerful. Words can have different meanings in different
cultures. Make sure your choice of words doesn’t offend or hurt people. Representation People want to see other people like themselves in the media, in the movies, in ads etc. That’s why Barbie, the famous 60-year-old toys manufacturer expanded their range of dolls to include dark-skin dolls, dolls with different hair types and eye colour, different body
types etc. This year, the brand launched a new doll: a black Barbie in a wheelchair. image: metro.co.uk “Representation is the visible presence of a variety of identities in a story, image, video, and more.” Context “Context is the past circumstances that inform the setting of a piece of content.” Be aware of the social, historical and cultural context to which
your message refers to. What pic.twitter.com/L35ytAtCWP — guillotease (@eclectrica) September 11, 2013 I don’t know about you, but I don’t think 9/11 is the appropriate context for a complimentary muffins offer. Appropriation “Appropriation (or cultural appropriation) is taking/using an aspect from a minority culture without knowing or honouring the
meaning behind it.” To avoid appropriation, follow these guidelines: Be cautious when you reference a minority culture; If you profit from an element of a minority culture, make sure the original creators receive recognition or benefit; Make sure your references are being presented by authentic members of the culture; Be respectful and pay homage to
the referenced culture, avoid being humorous; Before portraying a different culture in your content, seek support and counsel from authentic voices in the community to make sure you understand it correctly. Learn more: Campaigns that we admire: BIHOR COUTURE - Standing up against cultural appropriation Counter-stereotyping “To counter-
stereotype means going against a standardized image that represents an oversimplified opinion, prejudiced attitude, or uncritical judgment.” Stop illustrating your brand messages with stereotype imagery and visuals. Women too can be CEOs, engineers, astronauts and presidents. Men too can be portrayed as child caregivers and stay-at-home parents.
Coding is not a male-only skill. Girls can code too. Learn more: P&G, Barbie, Gillette are challenging gender stereotyping. Do all brands need to be or become inclusive in their marketing strategy? Let’s see how Victoria’s Secret and ThirdLove understand and implement the principles of inclusive marketing. Victoria’s Secret Victoria’s Secret has been
selling their famous lingerie brand since the 1980s. Many say their marketing strategy and brand positioning is pretty much the same it was thirty years ago. The brand’s customer persona is mainly the white, straight, young and slim woman. Their message stereotypes and disrespects women: our lingerie is for the thin, blue-eyed blonde young women
who buy our push up bras to impress men. Victoria’s Secret CTO Ed Razek attracted the outrage of the female public when he said in his 2018 Vogue interview that Victoria’s Secret supports the woman as long as she portrays herself as the object of the heterosexual white male’s fantasies. For the past few years, Victoria’s Secret has been experiencing a
brand crisis brought by their lack of inclusiveness, lack of sexual diversity, disengagement with its customers’ needs and expectations, outdated marketing. Definitely, a negative example of inclusive marketing. ThirdLove Lingerie startup ThirdLove, on the other hand, is a great example of a brand built on inclusiveness. Its marketing visuals feature real
women of all sizes, shapes, colours and age. Their lingerie is designed to meet women’s needs of comfort, beauty and sexiness. Their customers buy ThirdLove lingerie for their own pleasure. Is your brand inclusive? Does your marketing strategy use any of the six principles of inclusive marketing? Join the Conversation We’d love to hear what you have to
say. Get in touch with us on Facebook Group and Twitter. Objective of this article is to assess how far the principles of inclusiveness in the Economic New Model in Malaysia can fulfil the needs of maqasid syar’iyyah. The assessment is conducted through the key concepts and strategic measures of the principles of inclusiveness. This study is a qualitative
which descriptive and analytical approach is used for assessing the principles of inclusiveness in the Economic New Model based on maqasid syar’iyyah perspective. The method of this study is using the literature review with references from secondary data. This study is expected to provide recommendations about the important role of maqgasid
syar’iyyah for maintaining the welfare of society and developing of a country, in this context for developing the Malaysian economy, in line with the vision 2020, Malaysia on par with developed countriesFigures (2)Graph 1. Four Main Foundation Malaysia National Transformation Graph 2. Objectives and Characteristics of MBE Al-'Assal, A.M & Karim,
F.A.A. 2010. Ekonomi Islam: Prinsip-prinsip & Matlamat, Kuala Lumpur: Serambi Timur Sdn. Bhd.Al-Qardhawi, Y. 1980. The Poverty Problem: The Islamic Concept. Johor Baru: Penamas.Al-Syatibi, A.I.I. 1985. al-Muwafaqat fi usul al-syari'ah. Beirut: Dar al-Ma'rifah.Haq, H. 2007. Al-Syatibi: The Theological Aspect on Maslahah Concept in Al- Muwafaqat.
Jakarta: Erlangga.Haron, M.S. 2011. The Economic Issues on Islamic Thought. Bangi: Pusat Pengajian Umum Ibrahim, A.R.Z. 1998. Petunjuk Amalan Ekonomi Islam. Kuala Lumpur: Dewan Bahasa dan Pustakalsmail, A.G. & Mat Nor, F. 2010. The Evaluation of New Economic Model on Maqgashid Syari'iyah Perspective. The Proceding Seminar on magasid
syariah sempena [jtimak Harakiy Pertama Wadah ABIM-PKPIM, German-Malaysian Institute, Kajang, Malaysia, 7 Ogos 2010Muhyidin. M. The Miracle of Shadagah: The More Shadagah The More Rich. Batu Caves: Millenia.Othman, M.R. & G. Din. 2005. Economy on Al-Qur'an and As-Sunnah Perspective. Pulau Pinang: USM.Zaharuddin, A.R. 2009. Wang,
Anda & Islam: Halal dan Haram dalam Kewangan dan Perbankan. Petaling Jaya: True Wealth. © Lighthouse Independent Media. All rights reserved. Marketing Interactive is not responsible for the content of external sites. Scroll Down for AnswersIf you scroll down then you will get the answers of, What are the six principles of inclusive marketing?
Trailhead Salesforce AnswersAs people, our tendency is to feel cautious when blamed for accomplishing something incorrectly. We regularly hear individuals say, “I didn’t imply that to be misogynist, however... ” or “I'm not bigot, but rather... ” for example. Notwithstanding, when we think about the effect of our activities, as opposed to zeroing in on our
own goal, that is the point at which we can push ahead and make better, more comprehensive substance that reverberates with all. Simultaneously, recall that we are largely learning together and we as a whole have and will keep on committing errors. In any case, we can focus on being open, tuning in with compassion, proceeding with our schooling,
and driving advancement forward. What are the six standards of comprehensive promoting?With any Equality-related subject, it’s critical to recall that these issues aren’t obvious and they require bold, bona fide discussions to arrive at the most ideal choice. In our Inclusive Leadership Practices module we examined the mainstays of having these
discussions as tuning in with sympathy, making a culture of straightforwardness, empowering solid talk, and underscoring responsibility and pardoning.If you are an organization chief, establishing a climate where these troublesome discussions can exist in a solid, useful, and useful way is vital to beginning this excursion to comprehensive
advertising.The six principles of inclusive marketing are:Chart showing the six principles of inclusive marketing which are listed below.Start with ToneBe Intentional with LanguageEnsure RepresentationConsider Context (historical and order)Avoid AppropriationCounter-Stereotypeln the next two units, we deep dive into what each of these principles
means, give examples of times companies misstepped and provide ways to put these into practice in your own marketing.I) Start with the tone; be intentional with the language; ensure representation; consider the context; avoid appropriation; and promote counter-stereotype.II) Start with the tone; be intentional with the language; be mindful of the
context; don’t appropriate elements of a minority culture for financial gain; ensure representation, and select high-res images.III) Start with the tone; think of all the touchpoints in your ad campaign; be intentional with the language you use; ensure representation; avoid cultural appropriation, and garner a generous marketing budget to guarantee
success.IV) Avoid cultural appropriation; elevate authentic voices; be aware of nuances; seek input from a diverse panel; don’t trust anonymous feedback; and incorporate a fun, playful tone in your marketing message.Click here for AnswersThis Article is written with the help of Trailhead SalesforceFor More Click Here ....... Share article Today we are
proud to announce our new Equality Trailhead module, Inclusive Marketing Principles. At Salesforce, we are committed to driving Equality in our workplaces and communities and leading with our values in everything we do. In that spirit, we set out to empower those on the front lines of our brand — our marketers — with the tools they need to reflect
and elevate the diverse communities we serve. We spent months researching; collaborating with designers, content creators, and events leads; and convening focus groups to codify what has now become our 6 Principles of Inclusive Marketing. Today, we are publishing these principles on Trailhead, our free online self-learning platform, to share our
practices with our greater community. We recognize that we don’t have all the answers and are committed to learning and evolving together. Here’s a quick overview of the new learning module: What is Inclusive Marketing? We define inclusive marketing as creating content that truly reflects the diverse communities that our companies serve. It means
that we are elevating diverse voices and role models, decreasing cultural bias, and leading positive social change through thoughtful and respectful content. We believe that our responsibility as marketers is to relay our brands’ messaging in a way that resonates with people from all backgrounds, regardless of race, ethnicity, gender identity, age,
religion, ability, sexual orientation, or otherwise. Beyond diversity, truly inclusive marketing can elevate the stories and voices of people that have been typically marginalized or underrepresented, deepen connections with customers, and even influence positive social change. Why is Inclusive Marketing so important? As our societies become more
diverse and interconnected, it’'s more important than ever that companies are thoughtful about the messages, images, voices, and values that represent their brands — as well as their greater social impact. According to Salesforce’s new research, 90% of consumers believe that businesses have a responsibility to look beyond profit and improve the state of
the world. Synchronously, Nielsen reports that “with 43% of the 75 million Millennials in the U.S. identifying as African American, Hispanic, or Asian, if a brand doesn’t have a multicultural strategy, it doesn’t have a growth strategy.” An Overview of the 6 Inclusive Marketing Principles: We’ve distilled our journey to creating inclusive marketing content
into 6 key principles. As we discuss them, we remember to keep in mind “intention vs. impact”. This is the idea that most of the time we all have positive intent, but it’s the impact of our actions and content that we — and our businesses — are held accountable for. In this module, we will deep dive into what each of these mean, real-life examples of the
principles in action, and ways that company leaders and marketers can lead to ensure inclusive marketing at every step. Below are short summaries of each principle, learn more in our module. 1. Start with tone Tone is the style, characteristic, or sentiment of a piece of content. Often when people are offended or turned off by a piece but can’t quite put
their finger on why, tone is at the center. We suggest considering the intended subject, topic, message, and overall impact of a piece in the planning stages to help reach the right and respectful tone. 2. Be intentional with language Language includes the words, phrases, symbols, or metaphors used to describe something. There is immense power in
language — it can deepen understanding and strengthen relationships, or it can confuse or even cause harm. For these reasons, it’s an important practice to carefully consider every word, symbol, or phrase — not just what the words say, but also how and where they are placed. 3. Ensure representation Representation is the visible presence of a variety
of identities in a story, image, video, and more. There is immense power in representation. People want to see themselves reflected in media — it helps us to all feel empowered, inspired and heard. Before publishing an advertisement or hosting a panel, for example, ask — does this reflect society? Am I elevating diverse voices? We know that there is
luminary, diverse talent all around us. It is up to us to make sure we are connecting them to our platforms and giving opportunities to all. 4. Consider context Context can be defined as the circumstances that inform an event or piece of content. This could mean the historical or cultural influences and also extends to the order and hierarchy of the
subjects. Many of us can think of ads in the past few years that incited controversy for seemingly missing important cultural context, often related to gender or racial equality. Though, extremely nuanced, one example of order and hierarchy that many of us as marketers are familiar with appears in stock photography. When you search “manager and
employee” often see a male employee standing over a woman colleague, implying certain power dynamics. At Salesforce, our content teams raised this issue to us and we worked to develop our own photography and revise our stock repository to ensure that our photos are not only diverse but that they are considering order and hierarchy while showing
our subjects in the best light. 5. Avoid appropriation Appropriation is often defined as taking or using an aspect from a minority culture without knowing or honoring the meaning behind it. Drawing from people’s cultures, traditions, and personal experiences can be both subjective and sensitive. We can all lead with cultural respect and awareness by
being mindful of nuance and historical context, honoring and learning the culture, seeking guidance and diverse opinions, evaluating intent and impact, and elevating authentic voices. 6. Counter-stereotype Counter-stereotype is a phrase that means going against a standardized image that represents an oversimplified opinion, prejudiced attitude, or
uncritical judgment. Many of us have seen ads that play into harmful stereotypes, but imagine a world where the marketing images around us shattered these stereotypes rather than emboldened them. This is where we as marketers have the power to change the society around us. We could start reimagining . . . ...what a CEO looks like: ....what an
athlete looks like: ....what love looks like: Adopt an inclusive review process And finally, we want to help empower marketing teams across the globe with an inclusive review process to help catch any concerns or improve marketing before it goes out the door. Our steps include: putting on our equality glasses by looking at everything through the lens of
the principle, having a diverse review panel, seeking input when in doubt, creating space for inclusive and anonymous feedback and prioritizing accessibility. As we know that to truly lead with Equality in everything that we do means adopting inclusive practices across the business and that they are all interconnected. It’s important that we strive to
create workplaces that reflect society in order to have diverse content creators and review panels. It is equally important to incorporate to create workplaces where everyone feels safe, valued, heard, and empowered to succeed as well as speak up. Learn more about how Salesforce approaches this in our Inclusive Leadership Principles. Blaze your trail
today We all have the power to lead with inclusive marketing to deepen connections with our customers, elevate the diverse voices and stories all around us, and positively influence society. We recognize this is only the beginning but that these steps can help us make progress on a greater path. Let’s start together, today. Take the trail:
sfdc.co/inclusivemarketing. Learn more about our path toward equality for all at Salesforce.com/Equality. Share article Marketing paradigm Marketing Management Key concepts Account-based marketing - Activation - Annoyance factor - Attribution - Distribution - Brand licensing - Brand management - Cannibalization - Co-creation - Communications -
Consumer behaviour - Consumer culture - Digital marketing - Dominance - Effectiveness - Ethics - Horizontal integration - Influencer marketing - Mix - Pricing - Product marketing - Promotion - Retail - Segmentation - Service - Social marketing - Strategy - Vertical integration Promotional content Advertising - Ambush marketing - Branding - Corporate
anniversary - Direct marketing - Franchising - Gender in advertising - Label - Loyalty marketing - Mobile marketing - On-hold messaging - Personal selling - Premiums - Prizes - Product placement - Propaganda - Publicity - Sales promotion - Sex in advertising - Underwriting spot Promotional media Behavioral targeting - Brand ambassador - Counter display
unit - Display advertising - Display stand - Drip marketing - Endcap - Gondola - In-game advertising - Mobile advertising - Native advertising - New media - Online advertising - Out-of-home advertising - Point of sale - Product demonstration - Promotional merchandise (merchandising) - Promotional representative - Visual merchandising - Web banner -
Word-of-mouth Research Market research - Marketing research - Mystery shopping - Consumer research vte Diversity marketing, also known as inclusive marketing, inclusion marketing, or in-culture marketing, is a marketing paradigm which sees marketing (and especially marketing communications) as a way to connect with the different individuals in
the market. "Diversity marketing involves acknowledging that marketing and advertising must offer alternative ways of communicating to these diverse groups. With that knowledge, diversity marketers aim to develop a mix of different communication methods, to reach people in each of the diverse groups present in the market."[1] Thus, diversity
marketing is the process in which companies study the market they are in or about to enter by different means (e.g. surveys, focus groups or in some cases telecommunication). Diversity marketing is helping business owners and operators at all levels to connect with society through communication channels that best reach them, this creates exposure for
the company which creates brand awareness. Diversity marketing realizes the markets vast differences and the market/consumers have different tastes may it be values, beliefs, interaction type and lifestyle choices. Such vast differences are then tackled by customized marketing strategies[2] "From a Marketing management perspective, culturally
diverse environments, creates new challenges in recognizing, cultivating and reconciling different culture groups' perspectives within the same market."[3] Rainbow capitalism Dahl, S. Diversity Marketing, Thomson, 2002 Dahl, S.(2004) Cross-Cultural Advertising Research: What Do We Know About the Influence of Culture on Advertising? London,
England. TransCity Archived 2016-01-13 at the Wayback Machine, European online platform on diversity marketing ~ "Diversity Marketing". Marketing Schools. 2012. Retrieved 2 April 2020. ~ Gilly, Penaloza, Mary C, Lisa N. Responding to Diversity.{{cite book}}: CS1 maint: multiple names: authors list (link) ~ Rao, C (2012). Marketing and
Multicultural Diversity. p. 1. Retrieved from "
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